The Process

How do you create a bestselling product?
If you’re a writer, surprisingly,
you often start with a sketch.
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It stayed pretty close to that—
and became a bestseller.
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Knock Knock’s classic 6x9 notepads:
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Desktop Pegboards were
a new format . ..

MOOD TRAC < £
HOW T APPEAR O THL QUTS /DI
0 EYHAUSTED O YNRUEELED

¢ SUPER vyeitep  © BRYBUSYBUs:

6 ToTALLY oN TOPoF |1 O QUt OF IT

How T Rep LY FELL ON THE meioe

o Rep TrHrSTED o CALM D (o0

£ 4
o MORTIFIED O FIKANTIC

o (OULDNOT CARE LESS O PLAIN Wokn 0uUT

§ PERPETUALLY CONFUSED f Remy PISSED ofF

r fo“’.“.‘ﬂ, |_-{’[ﬂ{.i||.'.“/ :,UJ. - -
WJ? ASK  OMEH OCONTENT  § ELicEDQUT,

A0 o DsictopPeqrconds

Once | saw it in design, | added
copy and changed the orientation.




This one stayed pretty close—
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—to the final product.



The Process

Even a lousy sketch helps focus
purpose and create the proper balance.
(And sometimes, you find out the jokes don’t work.)



